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ABOUT HOTELBEDS
Hotelbeds connects and empowers the world of travel

Accor properties are part of our Green Hotels 
programme  and represent 84% of  our single-use 
plastic free movement  marketing campaigns. 

Accor will be part of our focus group on 31st May for 
our stakeholders to participate in our  materiality 
assessment to refresh our strategy and improve our 
ESG reporting.

VISION: 
Hotelbeds aspires to be the key B2B 
TravelTech one-stopshop player, reshaping 
the travel ecosystem and empowering choice 
for partners and travellers.

MISSION: 
As a leading B2B tech solutions provider, it’s our 
mission to connect the global travel ecosystem -
from accommodation, transport, activities & 
payments providers, to local and global brands –
and empower choice for partners and travellers
worldwide.



IN NUMBERS



HOW IS OUR ESG?
As a leader in the TravelTech space, we are committed to contribute to creating
a sustainable future for our planet and to making tourism a force for good

Accor properties are part of our Green Hotels 
programme  and represent 84% of  our single-use 
plastic free movement  marketing campaigns. 

Accor will be part of our focus group on 31st May for 
our stakeholders to participate in our  materiality 
assessment to refresh our strategy and improve our 
ESG reporting.

SOCIAL
Create a diverse, engaged and healthy workforce 
that contributes building a healthy society. 
Support local communities in key destinations to 
thrive and progress.

ENVIRONMENTAL
Protect our planet today to make it possible for future 
generations to enjoy travel. 
Contribute to the development of sustainable tourism.

GOVERNANCE 
Ensure compliance with laws and regulations in every 
market where we operate and conduct our business 
with integrity, respect and support human rights in 
our value chain. 
Use our strategic position in the industry to influence, 
create alliances and support our stakeholders in their 
ESG journey.



How does data help us to #MarktheDifference, leveraging our 
strategic position as a B2B company?

Working with our stakeholders 
to improve sustainability

Predicting trends and including 
ESG in decision making

Regulatory compliance

Use our strategic 
position in the 

TravelTech B2B space to 
influence, create 

alliances and support 
our stakeholders in their 

ESG journey.



Regulatory compliance

• Where are we? Realising a new reporting 
framework

• Why? To comply with existing regulations, 
anticipate future regulations and solidify our 
commitment to sustainability.

• What is the future of reporting? Knowing not only 
our impact but that of the entire value chain.



Working with our stakeholders to improve sustainability

Accor properties are part of our Green Hotels 
programme  and represent 84% of  our single-use 
plastic free movement  marketing campaigns. 

Accor will be part of our focus group on 31st May for 
our stakeholders to participate in our  materiality 
assessment to refresh our strategy and improve our 
ESG reporting.

• This year we are launching 3 different 
campaigns: Free single-use plastic, accessibility 
and 0 waste.

• + 4.860 properties are free of single-use plastic. 

SUSTAINABILITY WAVE
CAMPAIGNS

The objective of the "Sustainability wave" 
campaigns is to make our value chain aware 
of the importance of moving towards a more 
sustainable model because:

• Make room 4 Ukraine campaign: we offered 
more than 600 room nights and helped more 
than 180 people. 

• Earthquake relief campaign in Turkey and 
Syria: we participated in building more than 14 
prefabricated houses and sent more than 20 
pallets of clothes and basic goods.

ESG multi-stakeholder 
collaboration

Create a collaborative group to exchange of 
best practices and to collaborate on projects. 

And join forces in corporate volunteering.

• + 37.918 properties
• All of them hold a certification according to the 

GSTC criteria or have developed sustainability 
programmes with equal or higher 
sustainability standards.

GREEN HOTELS
PROGRAMME

• We have run specific Green Hotels marketing 
campaigns that have achieved a 12,68% 
conversion rate.

• We want to expand the programme to 
sustainable destinations, activities and 
experiences.

• 30% more people have actively chosen to book 
properties that are part of the TravelTech
company’s Green Hotels programme over the 
past 12 months compared to the previous year. 



Predicting trends and including ESG in decision making

Accor properties are part of our Green Hotels 
programme  and represent 84% of  our single-use 
plastic free movement  marketing campaigns. 

Accor will be part of our focus group on 31st May for 
our stakeholders to participate in our  materiality 
assessment to refresh our strategy and improve our 
ESG reporting.

What does the data offer?
1. It supports persuading people of the importance of 

sustainability for the planet and the traveller.
2. It helps predict trends and identify that sustainability is 

already a reality in travellers' decision-making.
3. It facilitates better decision-making, saving and focusing 

resources.
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This example shows 
Mallorca inbound for 
Green and non Green 
hotels.
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Green hotels 
for CNY have 
better growth 
relative to LNY 
(2019) than 
their non-green 
counterparts.

The fourth landing page with the most visitors of all
active landing pages.


