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Not that simple anymore…





Back to Basics

▪ Identifying your target market.

▪ Product development, “packaging” and pricing. 

▪ Effective distribution.



▪ A two-way communication tool

▪ Update content regularly to keep users coming back

USE your web site



Brochures… do we really need them?



Trade Shows

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjkgNPbgvXeAhUBx1kKHbf0A3MQjRx6BAgBEAU&url=https://mediaindia.eu/tourism/ttf-kolkata-celebrates-30-years-of-travel-fairs-in-india/&psig=AOvVaw16Iq4vfsxvY4cCMo1zKtN7&ust=1543423476314593


“Marketing” in Guidebooks



http://www.turismo-sostenible.co.cr

Tourism Boards and Associations



FAM Trips and Tour Operator
Inspections



Leverage the Media
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Take Advantage of Social Networks
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An Opportunity?
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Awards and Recognitions
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Marketing Through Regional and 
Affinity Networks



Word of Mouth: 
a powerful tool for SMEs



The Dilema



6 recommendations



12/4/2018 RAINFOREST-ALLIANCE.ORG 19

Do not talk about "sustainability" 
because your customers already 

take it for granted.
Talk about the attributes that make 
your product a sustainable product.
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Talk about your employees 
and the impact that tourism 

has on their lives.
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Make your customers feel that 
they are part of something 

much bigger, a larger movement
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... and create a whole culture around the 
attributes of your product. 
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Connect at the rhythm of your 
clients, taking small steps but well 

supported with facts, not intentions.
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Exercise and share your business 
leadership

Join forces with others! 

▪ Competitors for developing the right pre-
competitive conditions for effective 
marketing.

▪ With peers and buyers for win-win alliances.

Thank you!
rsanabria@racsa.co.cr
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