





An appealing city also attracts travellers. We will develop Helsinki into the
smartest and most sustainable travel destination.”
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Helsinki’s climate
objectives and monitoring

e Helsinki will become a carbon-neutral city by 2030. The amount of greenhouse gas emissions will be
reduced by 80 per cent between 1990 and 2030.
e Helsinki sets a carbon zero target for 2040. After that, the target is carbon negativity.

e Helsinki’s adaptability is increasing, especially in relation to extreme weather events.
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s3%

ccomodation 6 %

Food and beverage 12 %

Travel in destination 3 %

Travel to destination 52%
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2023

Helsinki 1,7

Kittila, Lapland 2,9
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@ MatkailijaMittari Traveller Portrait
T 2023 Kaikki v
Visit Finland —
Departure region Departure Countries Travel Destinations Travel type Transportation Travelling with 03/2023
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Trips Overnights 3
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it At Gri 48% (49% ) (Tyhjd 1%
65+ 12% Female Male Other Not telling
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VFR 20%
Nature 40%
Shopping 35% No nights in FIN 14%
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Respondent can select max 3 options
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Trips Overnights
523 t. 3764t.
Trips Age
0.194 milj
15-24 4%
0.152 milj
0.127 mil 25-44 51%
45-64 41%
65+ 3%
Qtr 2 Qtr 3 Qtr 4
2023 Experiences & attractions
ﬁ
Travelling with None of listed 35%
City break 29%
Shopping 22%
Culture 20%
Nature 19%
Spouse / Family or Alone Wellbeing 17%
Significant friends Oiitdioss Tapiors 11%
other
Touring 10%

* Categories Other and Not filled in are
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not displayed in this Travelling with visual P P .

Respondent can select max 3 options
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Share of overnights

Travel type Transportation
Business W Kaikki
B

98 % 3
In main destination Days
Gender
28% 70 % 0% 1%
Female ale Other Not telling
Accomodation
Hotel 59%
Other 13%
Rental cottage!... 12%
No nights in FIN 11%
VFR 4%
Own cottage/a... 2%

Median length of stay

Traveller Portrait

Start/end...
Travelling with 03/2023
Kaikki ™ 12/2023

Carbon efficiency

2,2

Province Municipality

Most visited destinations
(municipalities)

Helsinki 523 t.
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Bleisure and DMO’s
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